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Table I estimates the spending of people outside of the NDCC grounds. 

This represents money spent on items such as food, gas 1 lodging I and amuse-

ment . Spectator spending at the NDCC is accounted for using the annual 

report of the NDCC a nd information from the Iowa Department of Revenue. As 

illustrated in Tab le I 
1 

the average travel party was 3. 56 persons who were in 

Waterloo- Cedar Falls an average of 1 • 79 days and spent a total of $2 5 . 2 7 per 

party per day . Total spending outside of the NDCC grounds was an est imated 

$1 1773 , 341 . 

TABLE II 

ECONOMIC IMPACT TO WATERLOO-CEDAR FALLS 

AND THE STATE OF IOWA 

Spending Multiplier1 

Spending of peopl e (outside NDCC
2

) $1,773,341 2 . 09 

Sales by concessionaires 3 : 
Reg i stered retailers $227, 5 10 

Nonpermit retailers 241,093 

Nontaxable sales 3,492 4721095 2 . 09 

NDCC2 income4 : 
Admissions and parking $318,147 

Exhi bit and concession space 133,009 

Entry fees and stall rental 36,821 

Other (feed sales, etc.) 5,670 493,647 2 . 58 

TOTALS $2,739,083 

Estimated 
Impact 

$3,706 , 283 

986 , 679 

1 , 273,609 

$5,9661571 

1 Source : The Iowa Economy: Inte rindustry Structure and Accounts, by Dr. Jerald 
Barnard , Bureau of Business and Economic Research, University of Iowa, 

January , 1974 . 

2 NDCC = National Dairy Cattle Congress . 

3source: Iowa Department of Revenue. 

4National Dairy Cattle Congress ' Annual Report, 1977 . 
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Tabl e II shows the total spending of exhibitors and spectators both at 

and outs ide of the NDCC . The economic impact is estimated using the 

appropriate economic multipliers developed by Dr . Jerald Barnard of the 

Univers ity of Iowa . The multipliers of 2 . 09 and 2 . 58 are for retail trade and 

amusements, respectively . A multiplier of 2. 09 (for example) means that $1 

spent at a Waterloo restaurant will tum over and generate another $1 . 09 (on 

the average) of business activity in the Waterloo-Cedar Falls and Iowa economies. 

In total , an estimated $2 . 7 million were spent by exhibitors and spectators 

attending the 1977 NDCC . This resulted in an estimated economic impact of 

nearly $6 million. These economic benefits are not instantly available, but 

will accrue to the Waterloo-Ce dar Falls and Iowa economies over a pe riod of 

time . 

TABLE III 

OVERNIGHT ACCOMMODATIONS OF PEOPLE ATTENDING 

THE NATIONAL DAIRY CATTLE CONGRESS 

Motel 

Camping 

Home 

Friends/Re latives 

Othe r 

TOTAL 

10% 

1 

57 

29 

3 

100% 
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Overnight accommodations are illustrated in Table III. The percentage 

of people camping (1 percent at the gate) was quite low compared to other 

events in Iowa . For example I 31 percent of Iowa interstate travelers stopping 

at Information Sites 
1 

49 percent att e nding the Old Threshers and Settlers Reunion 

in Mount Pleasant 
1 

4 percent attending the Cherokee Rodeo over Memorial Day I 

and 21 percent attending the Tri-State Rodeo in Fort Madison I camped . The 

availability of motels and hotels in the metropolitan area may partially explain 

this. Another factor is that many were within driving distance of their homes 

{57 percent) or stayed with friends and relatives (29 percent). 

TABLE IV 

SOURCE OF INFORMATION OF THE 

NATIONAL DAIRY CATTLE CONGRESS 

Radio1 0% 

Newspaper 9 

Television 4 

Friends 17 

Previous NDCC 67 

Other 3 

TOTAL 100% 

1n should be noted that 4 percent of those surveyed at the show 
performances learned about the event from the radio. 

Two-thirds of the people attending knew about the NDCC from previous 

NDCC. 



TABLE V 

AVERAGE DAYS ATTENDING THE 

NATIONAL DAIRY CATTLE CONGRESS 

Waterloo- Cedar Falls 2.25 

Other Iowa 1.17 

Minnesota 1 .37 

Wisconsin 1. 37 

Illinois 1.40 

Other 1.57 

We ighted Averages 1.47 
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The average spectator went through the entrance gates 1. 5 times during 

the nine-day event . 

This study attempted to examine bank deposits by those types of 

businesses tha t would be most affected by the NDCC . Banks in Waterloo-

Cedar Falls were contacted a nd asked to submit data on bank deposits from 

a bas e period (September 9- 19) and from the 1977 NDCC period (Septembe r 23-

October 3). Data was incomplete and uncomparable , however, due to end of 

the month deposit variations and due to deviations from the reporting time 

periods by some banks. For example , bank deposits varied from "up 65 percent" 

to "down 46 percent" in the banks reporting . Overall, three banks had business 

deposits up while two reported declines . The bank reporting the largest decline 

reported tha t month-end deposits are usually low . 



8 

In conclusion , the NDCC is a we ll run event that has significant economic 

importance to the Waterloo-Cedar Falls and Iowa economies I generating $2 . 7 

mill ion in spending and nearly $6 million in economic impact. Many of those 

attending had attended previous NDCC' s a nd fe lt the NDCC was well worth 

their time and money . This is substantiated since 84 percent of the p eople 

knew about the NDCC from pre vious ly attending the event {67 percent) or from 

friends {17 percent) . 

A special thank you to Richa rd Byrum , Secreta ry-General Manager of 

t he NDCC 1 and to Richard Lind I who enumerated the many spectators surveyed . 

Also a spe cial thanks to the bank s in the Waterloo- Cedar Falls area I and to 

Carl Caste lda of the Iowa Department of Revenue and the personne l in the 

Waterloo office . 

It i s the hope of the Iowa Development Commission that the information 

gathe red in this project will be he lpful and serve as a b as is to successfully 

plan and build future National Dairy Cattle Congresses in Waterloo . 

* * * * * 



NATIONAL DAIRY CATTLE CONGRESS SURVEY 

We are taking a survey of people who are visiting the Cattle Congress today. Please 
answer all of the following questions . Your answers are confidential, so please com­
plete all of the questions before the questionnaires are collected (about 10 minutes) . 

Thank you, Iowa Development Commission . 

1) Where is your home town? City: State: ____ _ 

2) How many are in your group (including yourself)? 

Age 12 and Over Age 6 to 11 Age 5 and Under __ _ 

3) Other than the money you have spent at the Cattle Congress, about how 
much has your group spent in the past 24 hours? $ _____ _ 

(IF YOU LIVE IN WATERLOO OR CEDAR FALLS, SKIP QUESTIONS 4 and 5 . ) 

4) How many total days will you spend in Waterloo- Cedar Falls before you leave? 
____ days 

5) Where are you staying? ( ) Motel (name of motel: __________ ) 
( ) Camping Area (name of area : 
( ) At Home 
( ) Friends/Relatives 

_______ ) 
( ) Other ________________________ _ 

6) Where or how did you learn about the Cattle Congress? (Select the one most 
beneficial to you . ) ( ) Radio (which station ) 

( ) Newspaper (name of paper ) 
( ) Te l evision (which station ) 
( ) Friends/Relatives 
( ) Knew about it from a previous Cattle Congress 
( ) Other ________________________ __ 

7) How many days will you attend the Cattle Congress? ____ days 

8) Whi ch age group best describes you? 

( ) Age 14 and Under ( ) Age 15 to 35 ( ) Over 35 

9) Sex: ( ) Male ( ) Female 

1 0) Which one of the following best describes you? 

( ) Spectator 
( ) Worker (Where __________________ ) 
( ) Exhibitor (Where ___________ ) 
( ) Other ________________________ __ 

Thank you! Have a nice visit to the National Dairy Cattle Congress ! 








